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June...

Happy

      Father's Day!

RECURRING DAILY VIRTUALLY
 - From the Comfort of Your Home
Digital History Tours
Choose from several virtual tours includ-
ing Downtown Huntsville, Twickenham 
and Maple Hill Cemetery.
https://huntsvillehistorytours.org/
 
Science Never Stops
The Rocket Center might be closed, but 
you can choose from 16 STEAM videos 
exploring museum artifacts, hands-on 
science, live astronomy demonstrations 
and more!
www.rocketcenter.com/scienceneverstops
 
Take a Hike (Virtually)
A video series of hiking and biking trails 
at Monte Sano State Park can be found on 
YouTube.
www.youtube.com/user/OutdoorAlabama
 
Ends Thurs., July 30
Tangled String Couch Tour 2020
Support your local musicians from home.
www.tangledstringstudios.com/upcom-
ing-shows/2020/3/20/couch-tour-2020
 
This Jeep Matters
Visit The U.S. Veterans Museum, home 
to one of a few Ford Pygmy in the world!
www.memorialmuseum.org/multimedia/
videos
 
Trash Panda Tales
With the MiLB season on hold, Rocket 
City Trash Panda mascot, Sprocket and 
a few team staff members are hosting a 
Facebook storytime for their youngest 
fans on Monday, Wednesday, & Saturday.
https://www.facebook.com/trashpandas-
baseball/

 

At the time this magazine went to print, 
all event times and locations for the fol-
lowing events were accurate, but please 
check event websites for the most current 
information. Some events may have been 
postponed or canceled.
 
Thursdays
Greene Street Market at Nativity
@208 Eustis Ave, SE Huntsville
Farmer's Market is open with Covid 
Restrictions, please visit https://www.
facebook.com/The-Greene-Street-Mar-
ket-at-Nativity-199822090052758/ for 
further information.
Time: 4-8PM
 
Tuesdays
Latham Farmers Market
@109 Weatherly Rd SE Huntsville
Farmer Market is active, pre-orders with 
each vendor prior to market days. Visit 
https://www.lathamfarmersmarket.com/ 
for more information
Time: 3-6PM
 
Mid-August
Newsies
@Lee High School Main Stage Theater
Based on the 1992 motion picture and in-
spired by a true story, Newsies brings you
turn-of-the century New York City and the 
charismatic tail of newsboy Jack Kelly, 
and his band of teenage "newsies." This 
event is being re-scheduled please watch 
for date and for more information and tick-
ets visit: https://www.imphuntsville.org/

CALENDAR OF Events

ARDENT TEACHERS. 

ARDENT KIDS. 
DELIGHTED PARENTS.

W W W. A R D E N T P R E S C H O O L .C O M  |  E XC H A N G E  P L A C E  •  J O N E S  VA L L E Y
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We really didn’t know what to write this month. We should be 
talking about camp, summer vacations and visiting friends and 
relatives. Now our conversations revolve around the new nor-
mal, social distancing, and making sure we stay healthy.

Our Community Leaders have been acutely aware of what is go-
ing on in the world and have been working to address the ex-
traordinary situation we are in.

We are proud to have the Huntsville Leadership Team convey 
their message through South Huntsville Neighbors.

All of our sponsors are small businesses that are greatly respected. 
Now that we are slowly reopening, please make every effort to 
visit them. Let them know that you saw them in South Huntsville 
Neighbors.

Stay Well,
Suzanne Druckman
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Like us on Facebook-South Huntsville Neighbors
Follow us on Twitter

To learn more about becoming an expert contributor,  
or sponsorship, contact Bob Druckman at  

bdruckman@bestversionmedia.com or phone 256-714- 5155.

LETTER TO Residents,

CURATOR OF CUSTOM TRAVEL

"What's on YOUR  
"Bucket List"?

MARIANNE WINDHAM - Owner & Travel Advisor

Mobile 256.652.3232
marianne@windhamtravelandleisure.com

www.windhamtravelandleisure.com
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COMMUNITY LEADERS

I am writing this article in May, Mental Health Awareness Month. 
It will be published in June, Post Traumatic Stress Disorder (PTSD) 
Awareness Month. With a constant news stream pictorializing the 
adversities and trauma people are experiencing under this odd social 
distancing state-of-being, I find myself thinking about the higher 
stress levels my fellow Huntsvillians are experiencing, especially 
our underserved children most of whom are part of our Huntsville 
City Schools family, and how already stressful life circumstances 
may be worsened despite the dedicated efforts of school counselors 
and social workers.

While many students are happy at home thriving in the Blended 
Learning Program (remote learning) there are students who need 
traditional school, often a child’s safe place, where daily basic needs 
are met. Positive interactions with their school family can help build 
resilience and offset the effects of Adverse Childhood Experience, 
(a.k.a. ACEs or trauma).

STATISTICS
U.S. Mental Illness - NAMI (National Alliance on Mental Illness):
• 1 in 5 Adults
• 1 in 6 Children ages 6-17
• 50% of all lifetime mental illness begins by age 14, 75% by 

age 24
Suicide as leading cause of death
Alabama - SPEAK:
• 2nd Children ages 10-14
• 3rd Ages 15-24
U.S. - Center for Disease Control:
• 2nd Children ages 10-34
• 4th Ages 35-54
NAMI’s campaign manifesto (likened to a virus): “There’s a virus 
spreading across America.  It shames them into silence. It prevents 
them from seeking help. And in some cases, it takes lives. What 
virus are we talking about? It’s a stigma.”

We are Huntsvillians. If TOGETHER we have the discipline to suc-
cessfully social distance to reduce the spread of the novel corona-
virus and save lives, TOGETHER we can be extra kind, reserve 
judgment, seek to understand, #CureStigma and SAVE LIVES.

Know the Symptoms in Children (NAMI)
• Changes in school performance
• Excessive worry or anxiety, for instance fighting to avoid bed 

or school
• Hyperactive behavior
• Frequent nightmares
• Frequent disobedience or aggression
• Frequent temper tantrums
Resources/references
https://www.huntsvillehospitalfoundation.org/speak-suicide-pre-
vention The SPEAK (Suicide. Prevention. Empowerment. Aware-
ness. Knowledge.) program is working to raise awareness about 
mental illness and address the increasing rates of suicide. Estab-
lished by the Huntsville Hospital Foundation in 2016 in partnership 
with area mental health organizations and school systems, SPEAK 
provides resources and education through annual trainings, the 
SPEAK North Alabama app and more.

https://www.cdc.gov/mentalhealth/tools-resources/ https://www.cdc.
gov/violenceprevention/suicide/fastfact.html

https://nami.org/About-Mental-Illness/Warning-Signs-and-Symptoms

https://www.nami.org/mhstats

https://nami.org/Get-Involved/Pledge-to-Be-StigmaFree

https://www.huntsvillecityschools.org/departments/school-counseling

https://csna.org/#!2-1-1/sjc6m

https://www.wellstone.com/

#CURESTIGMA! MENTAL HEALTH AWARENESS
By Ms. Beth Wilder, Board of Education Huntsville City Schools District 2

RHONDA MARIE STALB
Licensed Marriage and  

Family Therapist
Mobile 256.604.7016

Fax 256.705.3513
600 Boulevard South SW,  

Suite 104, Huntsville, AL 35802
lmftl478@rhondamariestalblmft.com

Beautifully Broken Therapy Services

RENEWING MINDS ∗HEALING-HEARTS ∗CHANGING LIVES

Alan Waggoner
AGENT
180 Old Highway 431 Suite A 
(Next to Tortora’s)
Hampton Cove, AL 35763-9274
Bus 256.517.1550
www.alanwag.com

Home • Auto • Life • Banking • Retirement Planning • Health
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Alabama is slowly re-opening its medical facilities, businesses and retail, and hope-
fully soon its restaurants and personal services. For this successful trend to continue, 
without causing a spike in COVID-19, it’s more important than ever to cover up when 
you head out.

Wearing a mask or face covering provides another barrier of protection for you, your 
family, friends and strangers. It’s really an act of love and respect for others.

That’s why I am issuing a Face Cover Challenge for residents to help Huntsville 
stay on track in beating back the spread of the virus, especially among the most 
vulnerable population.

Rule of thumb – any time you find yourself in a situation where you can’t maintain 
6-feet of distance, you should be wearing a mask. If you will be in close proxim-
ity to someone who is elderly or has health issues, you should be wearing a mask. 
Public indoor spaces are particularly vulnerable and that includes your trip to the 
grocery store, office or business.

A face cover or mask doesn’t need to be complicated. If a commercial version isn’t read-
ily available, City Blog offers some helpful tips on creating a do-it-yourself version at 
CityBlog.HuntsvilleAL.gov.

https://cityblog.huntsvilleal.gov/how-to-make-a-cloth-face-covering-during-covid-19/

Be creative! A face-cover can show your personality and become your newest fash-
ion accessory. Post a video or a photo wearing your face cover on social to show 
others you are part of the community’s solution to COVID-19. Use the hashtag 
#ShowYourCoverHsv.

We’ve done a great job so far of reducing the spread of the virus and we want to keep 
it that way. Everyone wants to get back to our routines and if wearing a mask, washing 
our hands and keeping 6 feet apart is what we need to do to get there, then I think that’s 
a reasonable expectation.

COMMUNITY LEADERS

CONVERTING THE STREETLIGHTS TO LED
By Frances Akridge, City Council Representative District 2

When we can find a way to improve a basic part of our infrastruc-
ture, save money, and fund the costs of the improvement through 
the savings, its great news. And I have great news to share our City 
Administration has looked over an analysis of our streetlights and 
agreed that over the next few months staff will fine tune the rollout 
of converting the streetlight system to LED fixtures. You may have 
heard about changing to LED streetlights in other cities. When it's 
the right place at the right time, it’s a win-win all around.

In South Huntsville, there are several streets set up with LED al-
ready to test the longevity and the color spectrum. I sponsored a 
field trip to go see them last year, and I’ll do that again in the near 
future. You can walk on the Aldridge Creek Greenway, going south 
from Jones Valley to see them. Look to your left, they are: Atwood, 
Zimfran, Loukell, Annlau, Harrisburg and Eldorado streets.

SHOW YOUR COVER AND PROTECT OUR COMMUNITY
By Tommy Battle, Mayor of Huntsville

The benefits of LED streetlights are similar to the reasons we convert 
to LED in our own homes: Long Life (10 years plus warranties, Less 
Maintenance Costs (two workers and a bucket truck is not always a 
sunk cost), Less Energy Usage (60-75% more efficient). In addition, 
the LED fixtures themselves are rated for “Dark Sky” objectives, re-
ducing light trespassing, while offering a more uniform light cover-
age, eliminating shadows.

I am optimistic that the Administration will act quickly to save 
money and put the right light at the right place at the right time. If 
you want to join me on an LED light stroll or receive a copy of the 
executive summary outlining the finances and benefits, just let me 
know. My number is 256-427-5017.
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COMMUNITY LEADERS

In my last article I mentioned the benefits of our South Huntsville 
civic and homeowners associations. There are numerous examples of 
how our South Huntsville neighbors have pitched in and aided every-
one to maintain their health and their businesses. There has been a lo-
cal COVID-19 task force administered by the South Huntsville Main 
Business Association. The SHMBA is made up of small businesses, 
representatives from the South Huntsville neighborhood/homeowners 
associations and residents. They have met weekly via teleconference 
to discuss ways to support our businesses and provide moral support. 
Examples are curbside signs and wraps for restaurants offering curb-
side service, Virtual Easter Egg Hunt with giant eggs at participating 
local businesses and they have kept residents informed through elec-
tronic newsletters and their blog. They have also provided "Ribbons 
of Hope" red bows throughout South Huntsville. Some of our local 
neighborhood associations have scheduled food pick up, arranged 
food truck days and organized drive by parades by teachers. Our 
branch libraries have ramped up their digital resources for patrons and 
local residents have been donating to food banks and making masks.

I have a couple recommendations. Get out and enjoy South Hunts-
ville's great network of parks and Greenways and secondly, as I 
recommended last month, if you are not involved, please consider 
being involved in a local civic association. Till next time be safe, 
sanitize and separate.

SOUTH HUNTSVILLE RESILIENCY
By Phil Riddick County Commissioner, District 5

These last several weeks have been trying times for sure; lots of un-
certainty and anxiety about what will eventually unfold. However I 
still maintain that we live in one of the best places in the country and 
the world. Not only has Huntsville and Madison County been for-
tunate in the degree to which the pandemic has hit us (not in small 
part due to the collective efforts of the citizens to observe safe prac-
tices) but we have neighbors and organizations locally who have 
gone beyond the call and made diligent efforts to help individuals 
and businesses during this pandemic.

11317 S. Memorial Parkway, Huntsville, AL.35803
256.883.1204

www.ceramicharmony.com
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COMMUNITY LEADERS

PROTECT YOUR IDENTITY
By Ken Brooks, South Precinct Commander Huntsville Police Department

With so many people staying at home and spending additional time on their home com-
puter, I’d like to give some tips for protecting your identity.

1. Fight “phishing” – don’t take the bait. Scam artists “phish” for victims by pretending 
to be banks, stores or government agencies. Do not respond to any request to verify 
your account number or password. Don’t open an attachment from someone or com-
pany unless you know they sent it to you. Contact the person or company directly to 
verify what was sent before you open it. Bottom Line: Never give out your personal 
information – unless you made the contact. Never open email attachments unless you 
know the sender sent it to you.

2. Polish your password practices. Use different passwords for all of your accounts. 
To make a strong password, use at least eight characters that include a mix of letters, 
numbers and symbols (! @#$%^). Change your passwords at least every 90 days. 
Don’t use personal information as a password.

3. Shop Online with caution. When shopping online, check out a website before enter-
ing your credit card number or other personal information. Only enter personal infor-
mation on secure webpages with “https” in the address bar and a padlock symbol at 
the bottom browser window.

4. Check your statements. Check your bank and credit card statements often. Most 
banks and credit card companies have secure online statements that can be checked 
whenever you want. On many credit cards you can opt to be notified when the card 
has been used. You will get an instant email or text when your credit card is used and 
the amount charged.

5. BEWARE of fake online jobs. Scammers will have you work 
from home doing “personal assistant” type of work, and then 
request access to your account or send fraudulent checks.

6. BEWARE of unexpected checks. Along the same lines as 
above, be very wary of receiving unexpected checks. Contact 
the check owner to verify validity before attempting to cash any 
checks received in the mail.

7. Check your credit reports for free. One of the best ways to 
protect against identity theft is to monitor your credit history.

If you are a victim of identity theft, contact www.identitytheft.gov to 
start an action plan that details the steps needed to report and recover 
from identity theft.
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By Bob Druckman, Publisher
Photo by Mandi Cook Photography

RESIDENT FEATURE

Massage therapy dates back to almost the beginning 
of modern civilization. It was used in ancient China, 
Japan, India and Greece.

Massage therapy was introduced to the United States 
in the mid-1800’s by two physicians who learned 
about it on a trip to Sweden. It has been popular ever 
since.

Massage therapy involves the therapist working on 
the small tissues, muscles and tendons of the body to 
improve the health of the patient.

Ronnie T Stevens LMT is the owner of Huntsville 
Elite Massage Therapy located at 3315 South Memo-
rial Parkway. I had the opportunity to speak with Ron-
nie about his practice.

Tell us about your background
Coming from a military background I was introduced 
to therapy at an early age. I also feel that I am spiri-
tually connected to massage and bodywork. I enjoy 
making others feel well.

What types of Massage Therapy do you offer?
I perform Swedish, prenatal, hot stone, deep tissue, 
trigger point, sports massage and chair Massage. I 
also offer aromatherapy.

What are the differences between the various types 
of massage therapy and how does each of them 
benefit the client?
Swedish massage is more or less for stress relief. It’s a 
combination of using deep circular motions or knead-
ing and strokes to provide relaxation to the whole body 
and for muscle knots and tension release. Deep tissue 
uses more pressures and is for chronic muscle issues 
and pain. It is also great for anxiety relief and can help 
to relieve muscles that are tight. Though sports mas-

Massage Therapy at Its Best,

Licensed Massage 
Therapist

MEET

Ronnie T    
Stevens
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sage techniques are similar to deep tissue they pretty much concen-
trate on preventing an injury or healing a previous activity-caused 
injury. Hot Stone massage is similar to a Swedish massage without 
the views of hands but you can apply a deeper pressure by using 
heated stones to those areas causing discomfort. Hot Stone is great 
if you want to improve blood flow.

Trigger point involves cycles of isolated pressure and release over a 
tight area where the pain is coming from muscle tissue using broad 
flowing strokes.

Prenatal Massage is mild pressure similar to Swedish massage, 
which is done during pregnancy. Focus is normally on the hips and 
lower back and legs. Aromatherapy uses gentle soft pressure with 
essential oils. Aromatherapy is an emotional healing used to boost 
mood and reduce depression symptoms.

Do you accept insurance?
Insurance will be determined on a case by case basis. We also offer 
mobile massage will travel to your home or business. Travel fees 
will apply outside of the local area.

What would you like the readers of South Huntsville Neighbors 
to know about Huntsville Elite Massage Therapy?
Huntsville Elite Massage Professionals takes pride in providing 
great service and providing overall wellness to the entire body.

Mobile Service. We Will Come to You.  
Home and Office Visits. 

RONNIE T STEVENS CMT, LMT 

3315 S. Memorial Parkway Suite B7, Huntsville, AL

256-658-9733
hemassageprofessionals@gmail.com

huntselitemassagep.wixsite.com

AROMA THERAPY • HOT STONE • SWEDISH MASSAGE • DEEP TISSUE MASSAGE  
SPORTS RECOVERY • PRENATAL MASSAGE • CHAIR MASSAGE • HOMEOPATHY

Fully Licensed, Trained and Certified.

20%off
Your Next Massage 

WITH THIS COUPON

DECATUR LOCATION
 256-353-8712

3504 Deere Road, Decatur, AL
I-65 Exit 334 Behind Pilot Travel Center

CULLMAN LOCATION 
256-775-9011

273 Schwaiger Road, Cullman, AL
I-65 Exit 304

SALES
PRIVATE RV TOURS  
BY APPOINTMENT
SERVICE
NO-CONTACT 
APPOINTMENTS
PARTS
CURBSIDE PICKUP  
& HOME SHIPPING
SCHEDULE TODAY!

BY  
Appointment  

ONLY!

 » Learn about how interest 
is calculated - secrets big 
banks won’t tell you.

 » Learn how Artificial  
Intelligence is used to  
cut interest cost by as  
much as 75%!

 »  Learn to eliminate all  
debt, including Jumbo 
Mortgages, in 7 to 9 years 
without sacrificing lifestyle!

This program is more 
powerful than the Debt 

Snowball and Avalanche 
methods combined!

Click the QR code below to
get this #1 Best Seller book

or visit our website at
Book.ThePILLMethod.com

From the Creator of :

Available thru

Finally! There’s a book about
A BETTER WAY TO ELIMINATE DEBT 

FREE DOWNLOAD
Get the FIRST

CHAPTER FREE!
Limited time offer.  Now thru 6/10/20
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Visit us online interiorsbyconsign.net
8506 Whitesburg Drive SE, Huntsville, AL 35802

181 Hughes Rd, Madison, AL 35758

   256.880.0909    Now in HSV & Madison

Promoting Reuse For Over 26 Years

Taking Care of Your  
Pets When You Can't

Over 50 years of experience

AUNT CONNIE’S  

Pet Sitting Service
256-690-7027

Connie Glenn
OWNER 

sionalism. It’s truly an honor to work among the men and women of 
the Huntsville Police Department.

Also as the Director of Training, I oversee our recruiting and hir-
ing process. The COVID-19 pandemic has had an impact on those 
areas as well. As the unemployment rate increases, we are seeing an 
increase in our applicant numbers. I believe that there is also another 
factor at play in the increase in our applicant numbers. That factor 
is in the public’s realization that the police are still here for them, no 
matter what the circumstances. The last several years has brought on 
a tide of negative publicity for law enforcement, but this pandemic 
has once again highlighted the selfless dedication of our profession. 
I believe people are being drawn by the desire to help others in serv-
ing their community during this time of need. This terrible situation 
has been able to repair some of the damage done by showing the 
world the real people behind the badges.

I am proud to be a police officer, but especially proud to be a Hunts-
ville Police Officer. If you know anyone who would love to serve 
their community, and has the courage and integrity required of a 
police officer, have them visit our website at www.joinhuntsvillepd.
com to speak to our recruiter. We are always looking to fill our ranks 
with the best.

Stay healthy, stay safe, and know that the Huntsville Police Depart-
ment is always here for you.

WORDS A POLICE OFFICER LIVES BY
By Captain Dewayne McCarver, Director of Training Huntsville Police Department

COMMUNITY LEADERS

Be ready for anything. Words that a police officer lives by; however, 
those words carry new meaning for all of us now. I don’t think any 
of us were ready for the world we are currently living in, but none-
the-less, here we are, working every day to adjust to the new nor-
mal. As the Director of Training, this pandemic has brought many 
new challenges. We were forced to quickly adapt to a new way of 
policing to protect those who do the protecting. Our officers quickly 
made the adjustments, and again showed their resilience and profes-
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YOUR HEALTH

MEDICAL CARE IN THE AGE OF CORONAVIRUS
By Dr. Jake Wilson Premium Family Care

The Coronavirus and all of the related shutdowns have disrupted al-
most every aspect of daily life including health care. Unfortunately, 
that does not mean all other medical needs will disappear. During 
this time of uncertainty, it is more important than ever to take care 
yourself both physically and mentally. Of course, that means good 
hand hygiene and social distancing. Limiting contact to as few peo-
ple as possible is the most effective way to prevent yourself from 
becoming infected and spreading the virus. The approach I have 
been telling my patients is to behave as if you know you are infected 
and, at the same time, assume every person, not a member of your 
household, is a carrier.

When it comes to receiving health care it is also important to take 
precautions. A visit to the Emergency Room at this time presents 
a significant opportunity to get infected with the virus. If you find 
yourself with a non-life threatening medical need it might be a 
good deal to notify your primary care doctor before going to the 
ER. Many of the conditions people report to the Emergency Room 
can be handled safely in the primary care office. Facilities that are 
performing non urgent procedures like mammograms and colonos-
copies are making a great effort to minimize the potential exposure, 
but it is impossible to eliminate the risk all together. It is my recom-
mendation to continue to delay routine, non-urgent medical proce-
dures if possible.

Most Primary Care offices, including ours, have also taken large 
steps to ensure the safety of our patients. Some of the measures we 
have taken include:

The use telehealth and phone visits to replace in person office visits 
when appropriate

Spaced out appointment times to prevent multiple patients from 
forming a line at check in.

As soon as a patient arrives, they are taken immediately to the exam 
room.

After the patient leaves, the exam room is thoroughly cleaned and 
sanitized.

Elderly patients are especially vulnerable to serious complications, 
so for the time being we are providing home visits to Medicare pa-
tients when appropriate.

Helping 
People Lead 
Better Lives”

SUPPORTING  
SPINAL
HEALTH

Dr. Jessica Koelker-Davis,Dr. Jessica Koelker-Davis,  DCDC

covechiro.com
info@covechiro.com

256-888-2683 (COVE)

7900 Bailey Cove Road
Suite 6

Huntsville, AL  35802
Across From The New Sandra Moon Complex

° ° ° ° ° ° ° ° ° °

° ° ° ° ° ° ° ° ° °

° ° ° ° ° ° ° ° ° °

WE CREATE  
HEALTHY FAMILIES

Wellness Awaits You

“

333 Whitesport Drive, Huntsville, AL 35801

256.715.5001    
PremiumFamilyCareLLC.com

Huntsville’s Newest Primary Care Clinic
Early Morning Appointments and Extended 

Hours on Tuesday and Thursday.

JAKE WILSON, MD

“Quality Care for Busy People”

“Delivering 
Health Care I 
Expect For My 
Own Family”

It is also important to attend to your mental health. Exercise is not 
only good for you physically, but has been shown to significantly 
improve stress and anxiety. Daily sunlight exposure also has a very 
positive impact on your mental well-being. This Pandemic will pass 
and life will return to normal. Use this opportunity to care for the 
things in life that matter most, which include your health and family. 
Premium Family Care will continue to be open and operate and is 
still accepting new patients.
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256-682-2746 Susan Chipmansusanchipman1@gmail.com

WHAT’S UP FOR JUNE?
By Susan Chipman Legacy Agent Realtor Intero Real Estate Huntsville

AT HOME Photo By Dan Lighton

• Celebrate Father’s Day
• Cookouts
• Hot Weather
• Enjoying fresh flowers
• Seasonal fruits and vegetables
• Flag Day
• Working in the garden
• Smell of fresh cut grass
• Spotting hummingbirds
• Going Fishing
• Ride a bike
• Call a friend
• Laugh, laugh and laugh some more

Remembering what is up in June, allows us to keep looking for-
ward. Please don’t waste these next 30 days. Celebrate that June 
has arrived and there are plenty of things to do. Happy Summer 
and stay healthy.

I think asking ourselves what is up for June is a great question to 
ponder. The Covid-19 virus has virtually turned our lives upside down 
over the past few months. It has been the main topic of conversation 
and will probably be for a bit longer. If something good has come 
from the entire disturbance in our everyday activity, it is we have been 
forced to stop moving around so much and stay home. Yes home. So, 
now that June has arrived, what can we expect this month?
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BUSINESS PROFILE

McVille Manor has joined South Huntsville Neighbors as our new-
est sponsor. It is a family farm just off Winchester Road and is on 
the National Register of Historic Places. The beautiful scenery and 
antebellum farmhouse provide a wonderful setting for events, wed-
dings, parties, retreats, photo shoots and educational tours.

Dating back to 1814 it has been continuously owned and operated 
by Margo Ellison’s family, and provides the community a unique, 
historical location to be used for a variety of events. The 2700 
square foot home and adjoining structures sit on almost 100 acres of 
both woods and open fields.

Margo Ellison is the owner and she can be reached  
at 256-658-8249. McVille Manor can also be found  
on Facebook and at MCVILLE.org. These photos  
will give you an idea of how beautiful and unique  
the Manor is.

PLEASE CALL 
256.658.8249 

For More  
Information,  

Visit Our Website, 
WWW.McVille.org, 

or Find Us On  
Facebook

Our Beautiful Scenery And Historic 
Antebellum Farmhouse Provide  

A Lovely Setting For Your Event.

Welcome MCVILLE MANOR— 
Authentic Antebellum Charm    By Bob Druckman, Publisher
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Mercedes-Benz of Huntsville Makes Shopping Online Faster
Mercedes-Benz of Huntsville is here to offer you EasyPass™. Easy-
Pass™ is an online tool that lets you complete most of the aspects of 
buying a car from the comfort of your own home. EasyPass™ lets 
you apply for financing, get a vehicle trade-in appraisal and even 
put down a deposit at a pace that is comfortable for you.

Calculate Your Payment
In order to responsibly buy a car, you must first find out what your 
budget is. EasyPass™ allows you to easily calculate your vehicle 
payments online and helps you find a plan that is best for your par-
ticular financial needs. EasyPass™ does this by looking at your es-
timated credit score, interest rate and the amount of cash you're will-
ing to put down on a vehicle. EasyPass™ works for both new and 
used cars, so there are no limitations on the vehicles EasyPass™ can 
calculate a payment for.

Find the Value of Your Trade
Arguably the best aspect of shopping with Mercedes-Benz of Hunts-
ville is being able to effortlessly trade in your current vehicle when 
you purchase a different vehicle. This is one of the most important 
and time-saving parts of the entire online car buying process. We do 
this by providing you an online tool that helps you estimate the value 
of your current vehicle. For the most accurate results, make sure that 
the information that you provide is as honest and accurate as possible.

Apply for Financing
Our website also offers an online financing process. This process 
is safe, secure and available to people with all forms of credit his-
tory. Even if you are worried about your credit history, you can still 
choose to pre-qualify for credit.

Schedule a Test Drive
After you have found a vehicle that you would like to test drive, you 
can schedule an appointment online. Scheduling your appointment 
online gives you the freedom to choose exactly when you get to test 
drive a vehicle and assures that the vehicle will be ready to be driven.

Reserve The Vehicle You Want
If you manage to find a vehicle that you would like to purchase, but 
don't currently have the money to purchase the vehicle, you are al-
lowed to reserve the vehicle. You can do this online and all you have 
to do is pay a small deposit towards the vehicle. This ensures that the 
vehicle you want can't be purchased by another customer and gives 
you time to pay for the desired vehicle when you are ready.

If you have any questions about the EasyPass™ tool, then don't 
hesitate to contact us at Mercedes-Benz of Huntsville. At Mercedes-
Benz of Huntsville, we value our customers and will do whatever it 
takes to help them in the car buying process.

Mercedes-Benz The Best or Nothing

MERCEDES-BENZ OF HUNTSVILLE: Easy Pass™ Online Purchasing
By Scott Moskow, General Manager Mercedes-Benz Of Huntsville

Hey Kids! Did you know that June 14th is a holiday? It’s 
Flag Day! 

What is Flag Day? How do we celebrate it? First, it’s a 
day to honor the United States flag. We can celebrate 
this holiday by learning the flag’s history and 
meaning. (Hint: to learn other fun ways to celebrate, 
keep reading!)

The flag goes by many different names: the Red, White 
and Blue; the Stars and Stripes; the Star-Spangled 
Banner; Old Glory; and the American Flag. 

Have you ever noticed that our Pledge of Allegiance 
starts with “I pledge allegiance to the flag of the United 
States of America.” And “The Star-Spangled Banner,” our 
national anthem, refers to the flag! We often hear that 
song at sporting events just before the game begins. 
Over the years, many celebrities and talented singers 
have sung our amazing anthem.

We’ve all seen a United States flag before, right? 
It has 50 white stars on a blue rectangle, and 13 
stripes that alternate between red and white. But 
what do these shapes and colors mean?

The color red stands for hardiness and valor. White 
is for purity and innocence. And blue is for vigilance, 

perseverance and justice. (Tip: these would be great 
words for you to look up and better understand what 
they mean!)

The stars represent all 50 states, and the stripes stand 
for the 13 colonies that were part of our country at its 
beginning. No wonder we often call our flag the “Stars 
and Stripes”!

Do you know who came up with the idea for Flag 
Day? It was a Wisconsin teacher named Bernard 
Cigrand in 1885. And, do you know which president 
made it an official holiday? It was Woodrow Wilson, 
the 28th president.

Today, many people celebrate Flag Day by raising the 
flag in front of their homes and businesses. They also 
watch Flag Day parades. Another way to celebrate this 
holiday is to visit a memorial. There are many kinds of 
memorials: buildings, fountains, parks, or works of art 
(like statues and sculptures). Visiting a memorial helps 
you honor the flag by learning more about the history 
of the United States. 

Another way to learn about our country is to visit a 
history museum. You could also quiz your friends and 
family members on what you’ve learned about Flag Day!

By Teressa Gray
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day to honor the United States flag. We can celebrate 
this holiday by learning the flag’s history and 
meaning. (Hint: to learn other fun ways to celebrate, 
keep reading!)

The flag goes by many different names: the Red, White 
and Blue; the Stars and Stripes; the Star-Spangled 
Banner; Old Glory; and the American Flag. 

Have you ever noticed that our Pledge of Allegiance 
starts with “I pledge allegiance to the flag of the United 
States of America.” And “The Star-Spangled Banner,” our 
national anthem, refers to the flag! We often hear that 
song at sporting events just before the game begins. 
Over the years, many celebrities and talented singers 
have sung our amazing anthem.

We’ve all seen a United States flag before, right? 
It has 50 white stars on a blue rectangle, and 13 
stripes that alternate between red and white. But 
what do these shapes and colors mean?

The color red stands for hardiness and valor. White 
is for purity and innocence. And blue is for vigilance, 

perseverance and justice. (Tip: these would be great 
words for you to look up and better understand what 
they mean!)

The stars represent all 50 states, and the stripes stand 
for the 13 colonies that were part of our country at its 
beginning. No wonder we often call our flag the “Stars 
and Stripes”!

Do you know who came up with the idea for Flag 
Day? It was a Wisconsin teacher named Bernard 
Cigrand in 1885. And, do you know which president 
made it an official holiday? It was Woodrow Wilson, 
the 28th president.

Today, many people celebrate Flag Day by raising the 
flag in front of their homes and businesses. They also 
watch Flag Day parades. Another way to celebrate this 
holiday is to visit a memorial. There are many kinds of 
memorials: buildings, fountains, parks, or works of art 
(like statues and sculptures). Visiting a memorial helps 
you honor the flag by learning more about the history 
of the United States. 

Another way to learn about our country is to visit a 
history museum. You could also quiz your friends and 
family members on what you’ve learned about Flag Day!
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- Retired Marine 20 Years
- BSBA Columbia College
- Certified Life Coach
- Personal and Group Coaching
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    Semper Fi Community 
    Task Force
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Life & Career Coach, CLC
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